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About the study Example pages from an e-Excellence study
New for 2011, our Group R@sk e-ExceIIen_ce Research study will examine the e-commerce capabilities of [Adviser defined Investment Strategies | _
|l eading providers in the Group Protection market D S ajor exe
online facilities (available to intermediaries) and the analysis of these results, principally focusing on where ' A SRR e
eecommerce can deliver a specific advantage to pr oy reoee | o wmwumm‘
The 2011 e-Excellence Group Risk studies will: isming., | | Online provesses: what are the obstacies? |
f Focus on e-commerce services for Group Risk products e I
f Examine the elements of services that support and compliment the intermediary advice process ot I i
pees . . . MBI T i avisrspreteto calthe Elecironic these may nok e althe
[ Look at the facilities and services that are actually available for Group Risk products = pL ] s EE
f

Review how intermediaries are using technology and market trends, as well as how advice and

working practices are expected to develop over the coming 12 months L [ Pailylnisgealioncsinnuilien | b
f Measuring the e-commerce functionality of leading providers

reverttocalingthe
e annuty At brovider fe valuations.
expected, the emphasis by providersis on delivering ilustrations paraplannersare more

felvto investthe time in
A nurrber do tracking whilst Standard Life and Legal & General
offering manual tracking inforrration.

litle s of Only Legal & General cunently offer electronic commission statementsto
all o the third partiesthat they integrate with, whilst Standard Life provide this oftheir D

Companies should participate in this e-Excellence Research study if they are: v svesio e eoh o o o ey — b ratmanans
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Already active in this market and wish to understand adviser requirements plus the e-commerce f .0 By B0 OBa W Bt
capabilities of their competitors 3 U > I_IIUU, UJIII IIU N .
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Looking to develop an existing online proposition i 5% igig § i gi% i § is §§ i §§§ § i ;§§ 1] ‘i |
Intending to launch an e-enabled service in the future J §§ £ '§§§ : ;§§ HE] g% |
Adviser Feedback Smmm———

Adviser feedback is an integral part of all e-Excellence research studies and we will seek to capture the
views of many national distributors, networks and specialist advisers.

These firms, plus others we identify and/or are nominated by the advance subscribing providers, will be
invited to participate in the 2011 study.
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