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study has looked at the-eommerce capabilities of leading providers, platforms and | Review of Investment Tools ‘
software vendors. The research was a major exercise examining online facilitie!: s ——————

(available to intermediaries) and the analysis of these regutigides a
comprehensive study into the existing capabilities of financial planning.tools

Where tools are used in the process

The 2011 Financial Planning Tools study examines:

A Adviser requirements when selecting tools
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A Which tools are used in the advice process

A Access to tools
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| Adviser Requirement Feedback ‘

A Tools functionality

A Output functionality

| Adviser Feedback & Requirements | AtRaticement Tools

The analysis is split to examine to®ls typically available to advisdrsfive
categories of busineg&rowing Pensions, Investments, At Retirement, Protection
and Mortgages/Loang)ndinvestigates:

A Most commonly used tools per category

ing Pensions

A Tools provided by providers & platforms per category

A Tools provided by tools suppliers per category

Companies should subscribe to thiskexcellence Research report if they are:

Already active in this market and wish to understand adviser requirements
the e.commerce capabilities of their competitors

Looking to develop an existing online proposition

Intending to launch an-enabled service in the future mo -
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Providers, Platforms & Software Vendors who participated in this study : Adviser Feedback

e-Excellence research includes feedback
from national distributors, networks and

AEGON 7IM Avelo(1st Software) specialist advisers. The 2011 Financial
Planning Tools study included feedback
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