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Companies who would benefit from purchasing this e-Excellence
Research study will be:

A Already active in this market and wish to understand adviser
requirements and the e-commerce capabilities of their competitors

A Looking to develop an existing online proposition

A Intending to launch an e-enabled service in the future

Report Pricing: Market Analysis Competitor & Priorities Full Proposition & Gap Analysis

Post Publication £6,500 + VAT £10,000 + VAT £18,500 + VAT

F 2T IRIC

FINANCE & TECHNOLOGY RESEARCH CENTRE
2010 e-Excellence Research Prospectus


mailto:ian.mckenna@ftrc.co.uk
mailto:samantha.smith@ftrc.co.uk

