
2010 

Pensions at Retirement

e-Excellence Research

e-Excellence ðshaping the future 

of e-commerce in the financial 
services industry

Pensions at 
Retirement Incorporating Drawdown, 

Annuities, Alternatively Secured 

Pensions & Phased Retirement



page 2

Contact Details

Finance & Technology 
Research Centre

e-Excellence Research Enquiries

T: 020 7659 2345

Ian McKenna

Director

E: ian.mckenna@ftrc.co.uk

Samantha Smith

Head of Marketing & Admin

E: samantha.smith@ftrc.co.uk

Pete Bainbridge

Research Consultant

E: pete.bainbridge@ftrc.co.uk

Providers invited to participate in 

the survey will include:

ÁAegon

ÁAscentric

ÁAviva

ÁAXA Winterthur

ÁCanada Life

ÁJames Hay

ÁJust Retirement

ÁLegal & General

ÁLiving Time

ÁLV=

2010 e-Excellence Research Prospectus

2010 Pensions at Retirement e -Excellence Research
The 2010 Pensions at Retirement e-Excellence Research study will examine the e-

commerce capabilities of leading providers in the drawdown, annuities and phased 

retirement markets. This will involve a major exercise looking at providersô online facilities 

available to intermediaries and the analysis of these results, principally focusing on where 

e-commerce can deliver a specific advantage to providersô.

The 2010 Pensions at Retirement e-Excellence research will explore:

Á Elements of services that support & complement the adviser business process

Á How advisers are using technology

Á Impact of RDR & Origo Options on the At Retirement market

Á Adviser requirements/key functionality expectations for At Retirement e-commerce 

propositions

Á Developments in advice & working practices in the coming twelve months

Á Use of model portfolios and their impact on the advice process

Á Market developments for Scheme Pensions

Á Disappearance of the Third Way Market

Á Comparing enhanced annuities with unsecured pensions

Á Blending retirement solutions

Á Depth of integrations with, and level of information supplied to research engines/ 

platforms, key annuity retailers & client management systems

Á Role of portals in obtaining quotations ïadvancements in last twelve months

Á Online applications and forms

Á Annuities ïB2C & B2B2C

Á Transfer tracking processes ïthe expectations vs the reality

Á Developments in online services & advancements in straight-through processing

Additional items will be agreed by advisers & advance subscribing providers during the workshop process

Companies should participate in 

this e-Excellence Research study 

if they are:

Á Already active in this market and 

wish to understand adviser 

requirements and the e-

commerce capabilities of their 

competitors

Á Looking to develop an existing 

online proposition 

Á Intending to launch an e-enabled 

service in the future 
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ÁMGM Assurance

ÁPartnership

ÁPrudential

ÁScottish Life

ÁScottish Widows

ÁSIPP Solutions

ÁStandard Life

ÁSun Life Financial 

of Canada

ÁZurich

Report Pricing: Advance Subscribers Post Publication

Market Analysis £5,500 + VAT £6,500 + VAT

Competitor & Priorities £8,500 + VAT £10,000 + VAT

Full Proposition & Gap Analysis £17,500 + VAT £18,500 + VAT

Product categories covered by this 

research will be:

ÁStandalone Drawdown

ÁAlternatively Secured Pensions

ÁPhased Retirement

ÁConventional Annuities 

ÁInvestment-Linked Annuities 

ÁEnhanced/Impaired Annuities

mailto:ian.mckenna@ftrc.co.uk
mailto:samantha.smith@ftrc.co.uk
mailto:pete.bainbridge@ftrc.co.uk
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e-Excellence Reports - Market Analysis

The Market Analysis report compares in detail 

the e-commerce propositions of leading 

providers, documenting in-depth market 

intelligence as to the capabilities being 

offered by the UKôs major providers to the 

adviser community.

The Market Analysis report is split into three 

sections:

Section 1:

Deals with market trends, impact of regulation 

and what has affected the market in the last 

12 months

Section 2:

Reviews the adviser business process in 

detail, where each step of the value chain is 

taken into consideration and the e-commerce 

requirements of advisers are highlighted in 

order of importance

Section 3:

Documents the functionality of all companies 

participating in the survey via detailed tables 

which display each survey question and the 

responses received, laid out side by side, 

providing in-depth market intelligence of the 

capabilities being offered by providers to the 

adviser community

Report Pricing:

Advance Subscribers                 £8,500 + VAT

Post Publication         £10,000 + VAT

Key issues & findings from our extensive 

research process

Analysis of the adviser business process

Detailed feedback of adviser requirements Tabulated responses, laid out question-by-

question from all survey respondents

Leading to a better understanding of where a providerôs focus should be 

when considering future e-commerce developments 

What this report will provide:

mailto:ian.mckenna@ftrc.co.uk
mailto:samantha.smith@ftrc.co.uk
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e-Excellence Reports - Competitor & Priorities

New for 2010, and in 

response to requests from a 

number of companies, we 

have introduced a new 

report amalgamating the 

existing full Market Analysis, 

Direct Competitor Analysis 

plus the Top 5 

recommendations from the 

Proposition & Gap Analysis 

report.

When ordering this report, please 

nominate your six chosen competitor 

companies.

What the report provides:

Key issues & findings from our extensive 

research process

Analysis of the adviser business 

process

Detailed feedback of adviser 

requirements

Tabulated responses, laid out 

question-by-question from all survey 

respondents

A full overview of your proposition in tabulated & graphical formats, comparing 

you against up to six competitors (nominated by you)

Direct comparison between your 

proposition & the nominated 

competitor firms for each section of 

the survey

Top 5 recommendations, identifying 

the key areas of greatest shortfall & 

where optimum improvements to your 

e-commerce can be made

Top 5 gap analysis showing 

enhancements considered 

necessary in each area

Report Pricing:

Advance Subscribers

£8,500 + VAT

Post Publication

£10,000 + VAT

The Competitor & 

Priorities report will 

clearly and 

unambiguously 

identify the issues that 

companies HAVE to 

address if they are to 

keep up with, or 

surpass, their 

competitors.  

mailto:ian.mckenna@ftrc.co.uk
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