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New for 2010, the Financial Planning Tools e-Excellence Research study will identify the latest trends in the financial
planning tools arena, particularly in respect of adviser priorities, and examine the tactical positioning for tools which will
assist companies in building a business case for future tools development.

This is one of the fastest growing areas for aiding the advice process and will become even more relevant in a post RDR
marketplace as advisers look to streamline business processes as well as meeting their regulatory obligations.

The 2010 Financial Planning Tools e-Excellence research promises to be one of the largest survey we have

conducted and will provide a comprehensive study into the existing capabilities of financial planning tools.

The 2010 Financial Planning Tools e-Excellence research will investigate the availability of tools supplied by three

The survey itself will examine 46 tools (detailed on next page)
and will identify:

A What elements of tools are most important to advisers

A The business process benefits provided by different tools
A Improvements advisers would like to see

A Interoperability between tools from the same provider
ATools availability across

Additional items to be agreed by advisers & advance subscribing providers during the
workshop process

2010 e-Excellence Research Prospectus

e a

Afcommunitieso in four AneedsoO areas:
| Communities | Needs
Life & Pension Providers ‘¢ Medium Term Savings
. s
3
= S Pension Accumulation
( Wrap & Platforms { 4%
At Retirement Decumulation
i‘ae; Client Management Systems x Protection

Report Pricing

Advance Post
Subscription Publication
Market Analysis £5,500 + VAT £6,500 + VAT
Competitor & £8,500 + VAT  £10,000 + VAT

Priorities report

Proposition & £17,500 + VAT  £18,500 + VAT

Gap Analysis
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@@@ Tools included in this research
— 4 & by [ & J A Affordability calculator B @ P Pension tax relief tool @

) Annuity assessment Portfolio modelling 8
Contact Details ANnui lcul . .
uity calculator Post retirement death benefits @
Asset allocation’ '
Finance & Technology .
Research Centre q llecti ) - R Re-balancing @
e-Excellence Research Enquiries B Bonds v collectives comparison Repayment schedule over term of mortgage @

Budget planner @ -
T: 0207659 2345 Research tools

Retirement options comparison/modelling
Retirement/pension planner ®
Risk profile tools @

C CGT planning tool "
Compound interest calculator @
Cost of delay @
Cover comparison with employee benefits BB

lan McKenna
Director
E:ian.mckenna@ftrc.co.uk

S Salary sacrifice ®

. . ) .. .
Samantha Smith E Education planner (i.e. school fees) '/l Salary v dividends
Head of Marketing & Admin Savings plan calculator ™
E:samantha.smith@ftrc.co.uk E Fund performance tools '@ Standard Lifetime allowance [ |
State benefits calculator B8
Pete Bainbridge G GAD calculator® Stocastic modelling tools
Research Consultant Sum assured calculator B8
E: pete.bainbridge @ftrc.co.uk H Home contents calculator ®
House valuation calculator T Targeting income in retirement @
Tax charge (bonds) ! 8
I Income replacement (disability/death) B Tax charge (pensions) "l
Income Tax calculator /i Tax free cash calculator®

Inflation calculator @

| ) Tax free cash impact of taking early @
Inheritance Tax planning @

Transfer analysis 8

L Lifetime income/objective planner @

L . W With Profits analyser @ Ke
Lifetime modelling tools @ ® y Y
Lifetime mortgage calculator B Protection
Long term care planner @ Medium Term Savings

. Long Term Savings (growth)

G@ﬁ@@ Long Term Savings (in payment)
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Participation & Costs 0 Advance Subscribers

©-EXCELLENCE RATING e-Excellence Subiect Research Begins/ Market Competitor & Full Proposition Onsite
== <> J Report Delivered Analysis Priorities Report | & Gap Analysis* Playback**

Contact Details Group Personal Pensions Published Jan 2010 No longer available for advance subscription EJ) £2,000
Individual Protection Nov 2009 / Feb 2010 £5,500 £8,500 £17,500 @ £2,000

Finance & Technology LLl
Research Centre Growing Pensions Dec 2009 / Mar 2010 £5,500 £8,500 £17,500 0 £2,000

e-Excellence Research Enquiries - - - 2,:'
Financial Planning Tools Feb 2010/ May 2010 £5,500 £8,500 £17,500 = £2,000

T: 0207659 2345 )
Wrap & Platforms Apr 2010 / Jul 2010 £5,500 £8,500 £17,500 E £2,000
lan McKenna Pensions at Retirement May 2010 / Aug 2010 £5,500 £8,500 £17,500 o £2,000

Direct
- rector Investment Bonds Jun 2010 / Sep 2010 £5,500 £8,500 £17,500 £2,000
:ian.mckenna@ftrc.co.uk
NOTES:

Samantha Smith
Head of Marketing & Admin
E: samantha.smith@ftrc.co.uk

Optional reports and services are only available where the Market Analysis is purchased
* Full Proposition & Gap Analysis reports will only be produced for the primary product area unless specifically agreed in advance
** 1/ day presentation by two FTRC consultants (if outside M25 travel costs will be added)

Discount Scale***

Pete Bainbridge 3 studies 5%
Resgarch Consultant 4 studies 7.5% . . S .
E: pete.bainbridge @ftrc.co.uk ***Discounts only applicable for bulk orders, where advance subscription is confirmed
5 studies 10% before 315t December 2009
6 studies 12.5%
7 studies 15%
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Advance Subscriber Benefits

AParticipation in workshops to assist in defining the areas to be covered by the study and identify any additional areas they would like included in the
research

ABenefit from a significant discount on the cost of the research and pay in two instalments (50% on commencement and the balance on completion of
the research)

AHave the opportunity to nominate advisers for us to invite to participate in the study

AReceive a copy of the Market Analysis report when the research is concluded containing adviser feedback, key information and definition of
adviser requirements, allowing the provider to obtain a better understanding of where their e-commerce focus, both now and in the future, should be.
The Market Analysis may be updated periodically as companies apply for re-ratings - in this event, Advance Subscribers will automatically receive a
revised copy of the Market Analysis report.
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About e-Excellence Research

e-Excellence research examines the e-commerce capabilities of leading providers, particularly in the area of servicing including client

accessto informationandpre-popul ati on | i nks. Our

research examines ppriocipalgder

focussingonwheree-<c o mmer ce can deliver a specif i e-bBaalencemnesearghexplores: pr ovi der

A How well placed providers are to support intermediaries

A Significant developments/changes in the industry, including new business
models, advice and working practices within the intermediary market place

A Areas of key functionality intermediaries expect from an online service,
both now and in the future

A Extent of reuse of data in driving up new business processes and renewals

A Depth of integration with third parties, e.g. sourcing systems/platforms and
client management systems

A Impact of RDR on the product market place

As aresult of our research, we are able to generate the following
reports:

A Market Analysis report providing extensive adviser feedback and tables
collating the responses from all surveys received

A NEW Competitor & Priorities report comprising the full Market Analysis
report, the Top 5 Recommendations & Gap Analysis plus Direct Competitor
Analysis for the Top 5 areas (see page 2 for more details).

points, prioritising the need to address these and identifying the Top 5
areas which should be resolved to ensure that you remain competitive in
the marketplace. This report also contains the full Market Analysis.

What sets e-Excellence research apart?

One of the key differentiators which separate e-Excellence surveys from other
e-commerce research, awards and ratings is that all providers are measured
against the same objective scoring model for each particular product area. A
provider either has a particular piece of functionality or they do not i we
deliberately do not include any subjective measures.

2010 e-Excellence Research Prospectus

& Abbey fFeedback we received frqm F&TRC
helped us re-evaluate our internal

structure and where we stood in the
marketplace. We found the findings invaluable and have
since made changes to our business proposition on the back
of what we were told. The benefits that these changes have
brought to our business have allowed us to deliver a better
service to our customers and

FOR INTERMEDIARIES

Clive Kornitzer - Chief Operating Officer,
Abbey for Intermediaries

AThe F&TRC research
full Life e-Commerce programme at LV=
as it gives us the voices of a wide range

of adviserfrmsandoper ati onso.

Steve Dyas 1 Portal Manager,
Intermediary Sales Division, LV=

‘ ATechnol ogy | ies at t
STANDARD LIFE propositions and the e-Excellence rating is
b vital in helping clients, potential clients and

their advisers appreciate just how good that technology is."

A Full PrOpOSition & Gap AnaIySiS identifies your pr QBQI’& féldrritsdn,%ﬂ‘s?bl%er %r@li@eg Director, Standard Life

AYour Proposition & Gap
invaluable in providing almost every element
A\ /A needed to present a business case for new e-

developments. It defines the areas where the

services need to be enhanced and even more important

the priority aspects. This provides the route map and

requirements for our e-Business developments. In addition,

your scoring process provides, in my view, the best

objective external measure available of the progress

providers are making withtheire-Busi ness Pr opopo

Chris Owen, Head of e-Business, AXA
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@@@ Promoting your e-Excellence rating

©-EXCELLENCE RATING All companies strive to win awards *there is no better way of
== C» <> demonstrating professionalism, superiority or quality than to receive

a plaudit and to publicise this fact.

Contact Details
Many awards exist in the financial services sector, but few reflect adviser
Fi requirements and objectively score the providers ability to meet these.
inance & Technology .. .
Research Centre This is what sets the e-Excellence Ratings apart.

e-Excellence Research Enquiries . . . .
e-Excellence Ratings are used by providers in many scenarios, from press

T: 0207659 2345 releases to product brochures to websites.

lan McKenna
Director
E:ian.mckenna@ftrc.co.uk

Samantha Smith

Head of Marketing & Admin Purchasing the Iogos
E: samantha.smith@ftrc.co.uk

Companies are invited to purchase a ratings logo to reflect their grade in the relevant
product category. e-Excellence logos are awarded in eight rating bands:

Pete Bainbridge

Research Consultant eee ee+ ee ee- e+ e e-
E: pete.bainbridge@ftrc.co.uk

across the seven research studies which are conducted annually. Once purchased,
companies may use the logo within advertisements, product literature, websites,
company letterheads and anywhere else where they feel promotion of their rating is
appropriate.

Promotion via the supplements

Each product category is the subject of a dedicated supplement which is distributed
with Money Marketing. The supplements contain both a breakdown of the e-ratings
for the particular subject, plus an overall league table covering all e-ratings/subjects
for the previous twelve months. Companies are invited to place advertising/
advertorial in these supplements.

For more information about purchasing e-Excellence logos, or advertising in the

supplements, contact Carmel Dickinson, Display Sales Executive, Money
Marketing on 020 7970 4355 or email carmel.dickinson@centaur.co.uk
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