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2010 Adviser Software Systems e  -Excellence Research

In a new study for 2010, the Adviser Software Systeifagaellencd&kesearch studgxamines the functionality déadingsoftware vendors
who supply solutions to the intermediary market.

The 2010 Adviser Software System&gcellence research examines the following areas of functionality:

A Prospecting A Client Servicing Business to Customer A Client Segmentation Reporting
A Diary Management & Workflow A Remuneration & Charges A Regulatory Reporting
A Product Areas Support A Compliance A Management Information
A Fact Find A Support A IT Architecture
A On“ne Tools . A Training . The complete contents list can be found on pagd8this document
A Client Reports & Suitability Letters A Data Security
A eNewBusiness A Integrations
A Client Servicing Business to Business A Data Migration Software Vendors who participated in the
Report Pricing: Post Publication 2010 study were:
Market Analysis £6,500 + VAT 4 Tt L
[ ’
Competitor & Priorities (only available to companies who completed this survey) £10,000 + VAT 1 st Exchange JCS
Companies who would benefit from purchasing thiskxcellence Research
study will be: CAPITA .
A Already active in this market, wishing to understand the functionality and/or FINANCIAL SOFTWARE PLUM
capabilities of their competitors SOﬁ ware

A Lookingto develop arexistingproposition

A Intendingto launch aradviser software system the future DURELLSOFTWARE ,—7
4
SSI

What setse-Excellence research apart?
knowladge -talent - technology

One of the key differentiators which separad=xcellence surveys from other .
commerce research, awards and ratings is that all providers are measured against te v“(_-_) 1S
same objective scoring model for each particular product area. A provider either hag a =
particular piece of functionality or they do nqtwe deliberately do not include any

subjective measures. INTELLIFLO

focus:so

Whilst there is a role for subjective research, our perspective is that this is already b
available from a plethora of different sourceshis was one of the main drivers behind
creating a process that delivered entirely objective benchmarks.
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Remuneration & Charges
Management information
Compliance

Business to customer

Data migration

Support

Training

Prospecting
Opportunity management tools
Communications management
Diary Management & Workflow
Diary management & workflow
Product Areas Supported
Product areas
Fact Find
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Asset allocation
Mortgage tools
Calculators
Comparison tools
Client Reports & Suitability Letters
Client reports & suitability letters
e-New Business
Pre-population of e-new business application
forms
Platforms
Life & pensions tracking
Mortgage tracking

Anti money laundering

Client Servicing i Business to Business
Valuations
Contract information
Client Servicing i Business to Customer
Online charges
Portfolio management
Remuneration & Charges
Adviser remuneration
Charging rates & time recording
Compliance
Manual or automatic compliance
Adviser management information
Regulatory documents
Support
Support
Training
Training
Data Security
Configuration
Data security
Integrations
Portals
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Product providers
Research tools

Pension transfer systems
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Data Migration

Contact Details Typical Advice Process ‘

Data migration
o o s b R A

Client Seg mentation Reporti ng Koy eiramntof sy syt sk b sty o cpure e and e s

Finance & Technology
Research Centre Client segmentation reporting
e-Excellence Research Enquiries

-

Client Reports and Suitability Letters E=

lentReports and K
’ . =n W -
pool
Fin

Fact Find, quete,
autogenerate these documents. -

Regulatory Reporting

T: 0207659 2345

Regulatory reporting

lan McKenna Management Information
Director
E:ian.mckenna@ftrc.co.uk

shoukd be

‘supported by the following:

" suchdocuments

Management information

IT Architecture

& G ) e B i o

& @
Samantha Smith IT architecture — -
. . - Advisers have been i |vl'r.:s:\:ﬂun|:d
Head of Marketing & Admin Corporate Overview e i B iy
E:samantha.smith@ftrc.co.uk Al fave amore ot it ool ato he e e a0 o
Corporate overview reemenedliis msisue. _— .
for tisare: e S Camene  mams e
Corporate Fact Find o
updated.
Corporate fact find ety o vt 2 S s et A
fy! bl inds,| ¥
Data captured s andrmamgerent. * i
. M age and add hich can all hel i i
Workp|ace Market|ng Tools rusted relationships between the adviser and dient. i e
Workplace marketing tools s e i e N

Flex Benefit Systems
Flex benefits
Member Online Tools
Member online tools
Corporate Ml
Corporate management information
Joiners & Leavers
Joiners
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