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About the study

Example pages from the 2010 study

Our 2011 B2B Wrap & Platforms e-Excellence Research study will look at the e-commerce capabilities of leading
providers in the wrap market The research is a
intermediaries) and the analysis of these results, principally focusing on where e-commerce can deliver a specific
advantage to providersbo.

ma

Scope of the research

Areas to be examined in the 2011 e-Excellence study will include:

A Elements of services that support & complement A Adviser charging disclosure
the adviser business process A Pension switching capabilities
A Adviser requirements/key functionality expectations A Switching & Rebalancing (including bulk facilities)

for wrap e-commerce propositions

p>

D2C white labelling support & capabilities
Standards for wrap (Origo, 1ISO 20022 & TISA)

A Developments in advice & working practices in the
coming twelve months

> >

A Depth of integrations with, and level of information
supplied to, research engines/platforms & CM
systems

Re-registration support

p>

Transaction history

p>

. . _— Support for mobile services & mobile policies
A Information security, secure communications,

encryption A Incorporating non daily priced assets
A RDR-readiness of platforms A Model portfolio setup & maintenance
A Pricing clarity A Integration with discretionary managers

Additional items to be agreed by advisers & advance subscribing providers during the workshop process

Companies should participate in this e-Excellence Research study if they are:

Already active in this market and wish to understand adviser requirements plus the e-commerce capabilities
of their competitors

Looking to develop an existing online proposition
Intending to launch an e-enabled service in the future
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Finance & Technology Research Centre
e-Excellence Research Enquiries

lan McKenna, Director
E:ian.mckenna@ftrc.co.uk T: 020 7659 2345

Samantha Smith, Head of Marketing & Administratiol
E:samantha.smith@ftrc.co.uk T: 020 7659 2316
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Providers who will be invited to participate in this study will include: Adviser Feedback
A 7IM A Novia e-Excellence research includes feedback from national
A A " A Nucl distributors, networks and specialist advisers. The 2010 Wrap &
scentric ucleus Platforms study included feedback from:
A Avalon A Skandia
A Aviva Wrap A Standard Life ' CI N
A AXA Elevate A True Potential p aﬂ
A Cofunds A Wealthtime wealth management _
A Funds Network ( “-—)
Pricing:
1~
Costs for Advance Subscribers:
W | |IGHTHOUSEGROUP
Market Analysis Report £5,500 + VAT

o
Competitor & Priorities Analysis Report £8,500 + VAT Or?en

VAT will be charged at the standard rate of 20%

What setse-Excellence research apart?

One of the key differentiators which separad=xcellence surveys from othexcommerce

research, awards and ratings is that all providers are measured against the same objective scoring
model for each particular product area. A provider either has a particular piece of functionality or
they do not t we deliberately do not include any subjective measures.
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Whilst there is a role for subjective research, our perspective is that this is already available from a

plethora of different sources this was one of the main drivers behind creating a process that These firms, plus others we identify and/or are nominated by the
delivered entirely objective benchmarks. advance subscribing providers, will be invited to participate in the
2011 study.
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