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Finance & Technology

Research Centre The Spring 2011 report examines the transformation of the distribution landscape and considers the changes and develakingeptade across
four channels: IFA, restricted advice, Workplace environment and the emerging D2C chéerieliestigate how each channel igéving, the
77 Oxford Street opportunities and challenges which lay ahead for businesses as well as considering the physical attributes of thesemlstismgsses i.e. what will
London they look like and how will they operate.
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The Workplace Sector
Almpact of benefit platforms in the workplace sector.
AUnderstanding benefit platformskey players and business model
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Direct to Consumer Business 20008
| AExploring how and why this market will grow
# ' AUnderstanding the different players , services offered and busine
] models
AWhat does the future hold for D2C?
° Consumer Aggregation Sites
- ® .. ANew generation of consumer facing sites are emerging to help
- Y'::L‘ consumers with financial managemegtwho are they and what
. services do they deliver?
MINT  Awnat opportunities does this deliver to product manufacturers?
Distribution Evolutions published on a biannual basis. We therefore offer
two purchase options: The Distribution Evolution report provides a summary of
Spring 201%eport (one off purchase) £5,000 + VAT major developments taking place across UK financial servic

distribution businesses.
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